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Trade Enterprises to Utilize TikTok to Expand the Cross border E-commerce Market
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Abstract: In the post pandemic era, the global trade pattern is undergoing a new stage of transformation from traditional foreign trade
to digitalization and socialization. TikTok, with its vast user base, precise algorithm recommendation mechanism, and "interest based
E-commerce” model, has become an important channel for small and medium-sized enterprises to expand their overseas markets.
Small and medium-sized foreign trade enterprises in Hunan Province rely on the local manufacturing foundation and have obvious
advantages in areas such as wigs, beauty tools, clothing, shoes, bags, and consumer electronics. However, there are still shortcomings
in content operation, brand building, and supply chain fulfililment. The article analyzes the current situation and difficulties of TikTok
application in small and medium-sized foreign trade enterprises in Hunan, and proposes practical paths at the enterprise level,
including precise positioning and account matrix construction, localized content marketing, live streaming sales conversion,
data-driven operation, and ecological collaborative development. At the same time, systematic countermeasures and suggestions were
proposed from three levels: government, industry, and enterprises, in order to build a sound “government industry academia”
collaborative mechanism. Research suggests that if small and medium-sized foreign trade enterprises in Hunan can seize the global
traffic dividend brought by TikTok and actively explore the path of content and branding to go global, they are expected to achieve a
high-quality development transformation from "manufacturing oriented" to "brand oriented".
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