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Abstract: With the rapid development of Internet technology, new media has become an important platform for marketing promotion
in various industries, and the construction industry has begun to gradually realize the value and potential of new media marketing. This
study systematically analyzes the challenges faced by traditional marketing models in the construction industry and the necessity of
transformation based on the characteristics of the new media environment, and focuses on the marketing and promotion strategies of
construction enterprises in the new media environment. Research has shown that construction companies can effectively enhance
brand awareness and market competitiveness through content marketing strategies to shape a professional and authoritative image,
immersive project displays using VR/AR and other technologies, establishing social media matrices to achieve precise customer
outreach, collaborating with KOL to enhance brand influence, and optimizing marketing decisions through big data analysis. Case
analysis shows that construction companies that successfully carry out new media marketing usually have characteristics such as
specialized content, diversified channels, frequent interaction, and decision-making based on data. Research suggests that construction
companies need to establish a comprehensive new media marketing system, cultivate a professional talent team, strengthen their ability
to analyze data, and maintain sensitivity to technology in order to achieve precise and efficient marketing and promotion in the new
media environment. This study has certain theoretical guidance and practical reference value for optimizing marketing strategies and
enhancing brand value for construction enterprises.
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