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Abstract: In recent years, with the rapid development of Chinese economy, people's living standards have gradually improved, the
requirements for the quality of life are higher and higher, and they know better to enjoy life. Traveling is one of the main ways for
people to relax after work. At present, the tourism industry has also developed rapidly and carried out a variety of tourism models.
Among them, rural home stay tourism is the focus of the current tourism industry. People can not only better understand the beautiful
rural environment and relax their body and mind, but also contribute to the rural economic development and contribute to the
construction of a new socialist countryside in China. Under the background of "Internet +", there is fierce competition in the rural
residential and tourism industry. This requires a deep understanding of Internet + and completes marketing work according to the
actual situation.
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