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Abstract: With the continuous development of the social economy, the market environment has also undergone changes. If enterprises
want to win a favorable position in the fierce market competition, they need to combine the changes in the market environment to
promote innovation in economic management models, and improve existing management models based on their actual development
needs. The importance of enterprise economic management in enterprise development is self-evident. The article mainly analyzes the
importance of enterprise economic management from the perspective of marketing, clarifies that it can promote the enhancement of
enterprise competitive strength and improve enterprise economic efficiency, focuses on exploring the innovation of enterprise
economic management models based on marketing, and proposes several rationalization suggestions, such as improving the internal
management mechanism of enterprises, formulating efficient management systems, and improving incentive mechanisms, in order to
fully play the role of marketing, inject new vitality and vitality into the economic management of enterprises, and build a more
superior economic management model. Based on this, the article discusses the innovation of enterprise economic management models

from the perspective of marketing for reference.

Keywords: marketing; enterprise economic management; innovation

515

T E LRI & 11T 3 75 K, Jl I il 8 A %
= IR ST 5 38, ALk Al 72 5 IR 455 9 B ik
BRI, MTTHE 5 7 IR 45 I 250 3038, W ST AR AR JE THT 1)
N TE G, $eFH AL 2B 1 TAE N2 . AE k4
GrE R TAE R, SN QT EXN AT AT R 5, A
T E IR A R E AT G T R I E T By
X, WA TFE I A B, ARk &
J B8 5E R AT LA

1 MIAEHEGIZFEEFHEN

1.1 TEHIAEXK

T W E R A 25 BRI AR AT T R
B MVIPRT R, TR IIR AT 17 i 5 R %% 2
NI R A 5 3 9 3 2 IR BE B o 1 AL 8 57 55
HZMRE, X — &M GE 5 5 TEN AT 13514
W, FEAR I WA DA R Al e R BIUIR SRl s HH AT AT 42

Copyright © 2023 by authors and Viser Technology Pte. Ltd.

DHEERTT S, RENSINAE T AT RO, B 5 TH s
BORANW % 5 5 20 508 BETHRI, vl A FE BB 7 14D
T AT 3208 B 2 SR H B 336 SR AR A AR5 it »
TR A BN B, BRI AE A BFE R, AT
LA E HH TAT I T S e B 07 26 T B P R T 38
R B AR S BVEE A, T ESRTHE &= 1 R
AR R TR R e i i A5 8], ATl SE LA 5F B 2 H b

1.2 FREF Y&

BARARAT — Al 22 58 B0 B AR, g4l
KM ER 2 H bR, 02T T3 B 1 Al 22 58 B R
REWSA BTk PR et , ¥ REAZEA. |, £
A b5 B AR, o B AR N A R 1 ) A
BE A, T E R AL A R Rt — 22
FETH 7 it IR 25 ORI 25 ), ARV 2R3 Re i 1E BB T BN 5
TN, W2 B B E B R RN, A 8 R T A /oK
ML EZNTH 98 . IF H, W ESMA TRk 25

13


http://qikan.cqvip.com/Qikan/Search/Index?key=C%3dF272&from=Qikan_Article_Detail

@f' VISER

20234 AL 1M

BEHRI th BE A5 0 Il IR 22 TF 2R 2l KA R OR Y, PR g
ME L. HVk, AR N SR LU I T8 4 U5 SR A RO
B RS DR 225 4565 T 938 X0 SR R O LS B R 42 11
Pt SRS, BID P THE P 0 Alk i R E R, X W RE
ARCEE R, WK E . i, BEES
77 THI 235 AU -

1.3 TEEER

W E B T /AL RE L L RENE O Al e i Bl Ay
KATHT TAE RS . w5, A B AR 75 2 ARAIE
Al A B A R 28 BE AR RE S A B R R Zh 2%, A Al
Syl e, PRBs AL FARAR 2, SEBLAL KA e H
o T T 3778 88 7 S A 58 55 7 SE AR B i 2K B B 6
ot 55 A8 TN Gt T AR A 228 357 S L A LA P 2 DL R 4
I3 TR HEAT ) 2 BRI A B 4, BE T 28 DRz S5 A
AR A B HK, AR 25 ST I H
5, W55 BN D3N 7 B il 4 B8 i sl B sCHh ik
K 2 B ) IR HEAT A6 B, CRUE A B A7 1 B 4 B e
W RIS e, BT SRR T E R R K F
TE RIS BN A SRR » DRI 55 BN 0 A T CUAR A
TiEHRAT N HRAT AV A SR TR, #Ar 5T
e ARG IR B R, AT SEBUET X R R BEAOR

2 Hurdl ZFERR N T F AR B

2.1 EERNERE

HBTRE , FE H 7 ol i 4 5 B AR ] 2 10
i, WS B T TR, B IL/EREREL, JFAREY
G TR LA B R CORKA BRR GEVE IR 22 50 B
(EEEE R4 5 62 MK (Y NIAPAY- ¥ &ub: I INCT RS Rtk =
A5, B A LB E B AR A i R, AR
TERTCHKAFHEIE T 1 ER IF H, #o Mk EA NG
TAGHE B TAR A AR, (B2 TR R, A
BRI PAT JI BERUR, BN G TAR AT RE B2, I
AL S 1 B R BEAT A, AL FR A B 5 SNt AT &
FRifE, FANE N G R AL IR RE TR L, SR Z AR AR H
bR 7], A AR A B R 22 5 BRI B A A7 ST, AR
AN Fe g SRR Rk 2

2.2 ERGER—

AT E TR — RSN TAENE, 40T
PRI Z IR AR, B HE TAE RIS MR SR BN B2 . A
FEE T Al R B ARG R T —, LA B e i B
R BONE, AT LR S5 B B T 5 A4 e Vi
ANNFIRESA T IER:, SBLAFHE B TAENE
BRI, ARRE A A s RAT R R B o T AT #7p A
T R B = 8 3 B B, N TRE R B S E
ST, RIS 55 B 1T AN A A R B 4 A b O ST R
ERZ AT 75T, KARME, il iast g 2 Ak
AT T SE PRIz & &K, Xk IR I E ik

14

R . BEAh, Fo Al A B A Ry 3L TR AL, PR
BB TS Aol B %A B 1) 22 8] B A8 it o A v A 1R
HARE 2R BIEAT 1A S IF ELER 2 Al A0 R ik Z A S ) 2
FRIRE J1, A R 2N ERT TR ST, TS B0 5T
S FEERE . thAh, RTINS
TARAERT Eed g, e sT N b E) . A
RESE 7 B AT I RLE , I Tl 22 G B 1T F
AR 5 B2 K€ AR .

2.3 ARZEHETE

Al 22 G B T AR B AT b A BN D3RS, AN
AR A2 5 B TR T BN B lkoK
5 TARR A BRI EOR . (HR M H ARRE, 0
RN AIRE KRB, SRERIFA TR, Hak I
TART A& G, By 72 M T SENLI A B K3
Pa S S B BARBAT E B, SBOLE B YEZIR,
A LAHES] Al 28 T B A BT, T B Ptk = [
BT Y LA Je 2 52 o) B A, e — e AR B IR T
BN IO A RE . Behh, #oE BEN 5 BRI S B Y
TAERE ST, HR TAEREANGIE, AT H B AR 5T A
LT, AR DR SRR RN 220 20 1 B TR 2 1T 41D
T, B SR AL I 28 TR 2 A BER M R SR 1) e PR
BEAE AR Z SR AR RE ) 5 AR B R, AR
ARG 554 B AR 2 i R I, 35 7R AR N RN IE
B,

3 ETHiIAEHR ST EIRR A EIHT RS

3.1 EEEWEFEERHE

378 T K il 2 B 2 ) B R AT DAL
AT R . B, R ATHE R R, W%
P TTRT LCRE 8 A AR O 2 B4R T F AR ST 58 36 10
RGACATTE B L, IFHRYE 138 A K A 5 i e ok
ST A ) 5 W R TR AR e BE AR R, BB BN
SARENE WA AT P2, R L PP IR B P A A R R 3 A T
SrHTEE, AT SEBUA 4R ATAR (08 BEAICR, 5 A 1)
CoUE B AR N BT A BRI, PRIERE AR R T
ol A g B S P AR N L T s RS, e — €
G w7 R S A 2y Y BU N | T T S R QR el 82 Bu s
FErf, BN DB 2O BAR PTG DUEAT A% A%, B
ARG T 328 8 AR GRS, I 2 TR N AT i 4%
AW, o T 37 5 SR b HL R e [l g AT R N F AT 5 P, I
e 76 3 0 R ) P DR AR N IR T K, S
WE T ok MG T B 1 AR B H R, 38
TARNGAHIAHET T 18], AT Ja 2 A B A i R AE A
BEAN, Aiolbid i EEAR S 378 5 A AR O, XA 2
DHE BRI EBEAT AR 7, R AR ) Wi KU R
PONGE AN B (K BN L I REAT I, — B ARG L
AT AR i AH 5 i BESR HEAT 45, AT DR b ) 225 2%

Copyright © 2023 by authors and Viser Technology Pte. Ltd.



BURZR i 45 Al

Modern Economic Management

@" VISER

SR

3.2 it 2K EIRLEH

B, P B AR RE E N IR i A RE
PRbE R as, B ATT F —, TET iE
b 2 B AR, TR B RN 55 BT S T E
BTG & FELTHE PR R TP R 45 5 T B A
HARAZ, WA, ek, Jag . HE. §RkSE
BAIATE T, AT ORUE ML 258 PR ) 58 B4 5 7k
Fettke JFH, kAT th i 2R T 3 S B AR, B
R DHE BT S 8N T TREAT R, T e B (1 B 2N
Hey, TTAS ARG HARAL R, Al 5 T DAAE Y 52 9128 7 2
B BIEEMBIIREAN RS E W, iR AL 7R T
B A EER S B O e B B MR R IR
%, IS HETBLIORSR B iR RENS B B
EPAE Al 22 B LA K o ) S B AT, DA ORAT RA B %
AR AR R

Hx, fEdlabrE BT, 258 AR H
TRAERR I, Bk, fE45& a8 R, 2
N DA AR L o 7 B RO A N AR T T Z TR
BTG, JFs BN LT L], XFEAMLAERH
RARTH G B KT, R MUV A B Wtk A, K
HA A I AT WA R HARE R 20, 97 R A 0 ZE () 1
W, ARAZHIT AT B s, BT
LR T BRI AL P 285 A B A e, W] AR T
BT B LA b L bR I, W IR AR N DR
G PURITETTIAHLE, SRTHE AR, MRS, M
T3 9 T 32 8 B BOR T RA ROk e, 4T BT Aalb 28 5 4 B
SRR E

3.3 IRALFERAGIRRE

N T ReRSE— N B T I E B L A G R T
PR EIPESS s Al AT LU b A2 85I ik AR S RERS
PIREPR(E DACBR BRI, TR L8 I T
YRR, JFRAGEA R TSN A BRAE . KER 2 Hr 55 T
TR, DUHORBEAT IV 55 20t i B AR st S5 G000, 32
THIAE N G BAR KBRS JFH., ARG RO A
WA R e, T B TR, K3 HiE R T
WEPE, ATUAE EETR TAE AN AR ER, AR
SRFERET AR I, TSR TR IR, AT RS HE AR R T 4
FRR s, DAIR SBI Ao lb 22 B B AR X R 61 o 49
AP AT BT e 22 B 4 BERE I AT, DA e A o 0]
AN wd AR TAE N G RENS MOX — M BER DT B8 B A 2

Copyright © 2023 by authors and Viser Technology Pte. Ltd.

W5 ARk K a3, LR REEEHE T 0] 11T 35 B A0 I BURRE
FE, FFLAMR RE B LU E A, XA Ae g 3 B
TAEN R AETRT A R, HaEB 5] 5 TEANRIRAT
Rk AT, EARATIR R, BE TGO, I TIEAN
R T g, 3R R A RSk R R T I B, 4D
BN K R

BEAk, At m DA ST A B S AR ML, I 45 TR
W GHR T N T Bh— @ I N 22 ah, ik LR 7E AR I
FE o SRAF N PR i, WO H A 0 AR AR, T
T TAESE B8, M 5 /KPR 51 T 75 B He kAT
299k, FEH TR A R ATE X EIE S, SiEH
TAEREE, 456 LhrfEil kit —EfREMET, Dbk
AW AR TS 01 L, Mg LA GR A EAIBN, ik
H 5 R R N A T3 TH R

4 2518

ZE PR, BT E R AL A T A A TR A
WS 2T LAEM, I FAE A AR ERRA S, fels
TE S48 4050 3 7 THI B A5 1) TR, AR 75 ) 7T 38 A 5 T
HATIRAIRTL, 456 TR B 2 & I SEPrR ok,
DLl 58 H 58 38 [ 22 5 5 B, i £l o 345 A 36
U1 B A A o A7 75 s o1 TREI, AN
AN TG54, T R Bl 4R, 1 3 51 L AR AR
M, BB 7 T SER e, nam iR I, MOfT A TH
THEELN LA FRe, NE B BIARK KB K5
F: Y

(&% 3zik]

[EBEAVES. THEHNATLLEFEEERN
RIFTH 3 [T]. E 45, 2020 (47) : 67.
[2]3k4Fuy. W EHNA TN EFEEEKX WK ER
FA L], B, 2020 (26) : 45
(31535, W& B A T A ¥ £ QL R B IR B K es ot
RI]. 255 HEEH, 2021(6):65.
(4] ¥ ks x| X% 2898, ET X REHWA QT X
2 T]. A8, 2020(5) : 87
BlZEE. ETHHEHNANSLEEEEEKX[JT]
A, 2020(5) : 89.
6l 2. EHNATHEFRFUIL AREH(TH
F),2020(11) : 34
e fa /. x| B (1986.6-), &, Wik, £87: Hgd
BA, HEXEBEFREEFRHMI, MEFa, Tl
THEWER, WRITH: EEXTHHAR,

15



